March, 2025

2024
Questionnaire Survey on
Investment Trusts

Summary

The Investment Trusts Association, Japan (address: 2-1, Nihonbashi-kabutocho,
Chuo-ku, Tokyo; Chairperson: Koichi Matsushita) conducted a survey of 20,000
men and women aged between 20 and 79 across Japan about the holding status
and awareness of investment trusts, for the purpose of providing useful information
for increasing the future use and raising the public awareness of investment trusts.



Summary of survey results

(1) Status of investment trust ownership

® The percentage of holding investment trusts (those who currently hold) stood at 28.7% of all respondents, up

4.1 percentage points from the previous year. And the percentage increased from the previous year across
all age groups. (Figure 3-8)
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® \While the percentage of holding investment trusts has increased, 60% or more of respondents never held

such products. As for reasons for not purchasing such products, “Lack of investment knowledge” accounted
for the highest percentage at 46.0%. (Figure 3-1, Figure 5-1)
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® As for accounts in which investment trusts are currently held, the percentage of “New NISA (installment
investment quota)” was the highest at 51.0%, followed by “Specified accounts or ordinary taxable accounts such
as general account” at 50.2% (down 4.8 percentage points year on year) and “New NISA (growth investment
quota)” at 43.3%. By age group, the percentage of holding “New NISA (installment investment quota)” stood at
60 to 70% among those in their 20s to 40s and at over 50% among those in their 20s to 30s, indicating that
younger generations held investment trusts mainly in new NISA accounts. (Figure 3-9, Figure 3-10)
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® Ultilization of installment investments among investment trust holders grew each year, constituting 67.7% in 2024
(up 10.3 percentage points compared with 2022). By age group, the younger the generation was, the higher the
utilization rate was, which accounted for 86.1% among those in their 20s and 84.0% among those in their 30s.
Principally among younger generations, the survey indicates that investment behavior using installment

investment has been increasing.

(Figure 3-21, Figure 3-22)
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(2) Triggers to hold investment trusts

® As for triggers to become interested in and purchase investment trusts asked to those who hold or once held
investment trusts, the percentage of “Encouraged by someone from financial institutions such as brokerage

companies and banks” was the highest at 31.5%, followed by “Saw or searched investment trusts on the internet

at 27.5% and “Benefits of a tax exemption scheme for small investments (NISA)” at 17.1%. With regard to the
tendencies of younger generations, however, “Saw or searched investment trusts on the internet” accounted for
the highest percentage, followed by “Benefits of a tax exemption scheme for small investments (NISA)” and
“Watched videos on YouTube or other sites.” Thus, there is a large gap in triggers depending on age groups, and
younger generations are characterized by their proactive behavior. (Figure 4-1, Figure 4-2)
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® As for purchasing purposes asked to those who hold or once held investment trusts, “Funds for living expenses for
post-retirement life” made up the highest percentage at 55.5%, followed by “Risk diversification of assets” at
28.2%, and “Study of finance, economic and investment” (15.5%). (Figure 4-4)

® The percentage of “Funds for living expenses for post-retirement life” exceeded 40% even among those in their
20s, indicating that they were anxious about their financial future. Among those in their 20s to 30s, the percentage
of “Study of finance, economic and investment” was 8.3 percentage points higher than that for all, showing that
they were thinking about and acting for the future. (Figure 4-5)
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(4) Importance of financial education

® “There was an opportunity to experience money topics” accounted for 34.5% of all respondents, slightly increasing
from the previous year (up 0.3 percentage points). The younger the generation was, the higher the percentage
was, with 45% among those in their 20s and around 40% among those in their 30s. (Figure 7-4, Figure 7-6)

® By age group, “Videos on YouTube” stood at the 20% level among those in their 20s to 30s, and among those in
their 70s, “Seminars hosted by financial institutions” constituted a higher percentage (13.0%) than other age
groups. (Figure 7-6)
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® Furthermore, by area, there is a high correlation between “Have experienced money topics” and “Percentage of
holding investment trusts.” (Figure 3-3, Figure 7-5) Given this tendency and reasons for not buying investment
trusts (Page 43), the role played by financial education is considered large in encouraging a flow “from savings to
investment.”
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® As for topics that people want to know about in relation to investment, “NISA” made up the highest percentage,
and particularly among those in their 20s to 40s, this topic stood at the 30% to 40% level, indicating that interest-
based needs were high and information was sought. While the percentage of “Future economic trends” was high
following “NISA,” a characteristic is that “iDeCo” and “Use of NISA and iDeCo differently” also ranked top among
younger generations. (Figure 7-12)
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® |t is assumed that while younger generations have an opportunity to experience money talks, many of them
recognize investment trusts and costs insufficiently and have not received adequate financial education that
is necessary for asset building. Therefore, in order to promote and expand investment trusts, it is considered
important to strengthen opportunities to provide financial education, mainly to younger generations.
(Figure 7-6, Figure 6-2)
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